
..”DyStar’s key service divisions assist brands, retailers and their industry partners from their first 

inspiration throughout the entire supply chain to ensure that they meet quality and ecological 

specifications, reduce costs and shorten lead times. We offer state-of-the-art color communication through 

CSI..” - DYESTAR

“The DyStar Group is a leading dyestuff & chemical manufacturer and solution provider, offering 

customers across the globe a broad portfolio of colorants, specialty chemicals, and services. 

With more than a century in product development and innovation for the textile industry, 

DyStar caters to multiple sectors including the paints, coatings, paper and packaging industries...”

Dyestar  i| 
color solutions 
International 



csi +| 
fASHION 
iNSTITUE OF 
dESIGN
AND 
mERCHANDISING 

pARTNERsHIP ACCOMPLISHMENTS & COMPITENCIES:

- pRODUCT DEVELOPMENT AND FASHION DESIGN

- GLOBAL CONSUMER PSYCHOANALYSIS

- iNTERNATIONAL TRAVEL FOR MARKET RESEARCH

- TREND FORECASTING 

- bUSINESS sTRATEGIES

- cOLOR fORECASTING

- sUPPLY cHAIN mANAGEMENT

- tECHNICAL dESIGN

- FABRIC AND DYING METHODS

- SUSTAINABILITY AND COMPLIANCE 

..”DyStar’s key service divisions assist brands, retailers and their industry partners from their first 

inspiration throughout the entire supply chain to ensure that they meet quality and ecological 

specifications, reduce costs and shorten lead times. We offer state-of-the-art color communication through 

CSI..” - DYESTAR



trend 

Boys Do Cry

i dont belong in a box

Where’s our body inclusivity

I want to wear make-up

I want to express myself

I want to escape

well



Research 
ness

Global impact continues to gain consumer interest

Sustainability 

Skincare & Cosmetics

Non - Gender Affiliation

male demographics desire to improve 

their skin care regimen and gain curiosity to

explore the adoption of cosmetic applications

men will begin to break rules that have previously 

defined masculinity to embrace a limitless world

of possibility through color, silhouette and style

Wellness encompasses matters of the mind, soul, and body.

Men are encouraged to explore their feelings of personal identity, 

masculinity, and individualistic expression, 
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Survery:What would you change 
about the men’s wellness 

is feeling masculine 

important to you in 

regards to your mental 

and physical

well-being ?

is sustainable clothing

of interest to you?

is wearable tech 

in garments for 

fashion or fitness of 

interest to you ?

no
nEED MORE iNFORMATION
yes

iNDUSTRY?

“Toxic masculinity is a programming that most millennial 

men work to undo as they grow older. Toxic masculinity 

tells us to be a man and be tough, instead of seeking help 

and building a stronger relationship with our hearts. I 

think that we could improve the way we market wellness 

to men. It’s not just for the ladies. Heart centered men 

would have a dramatic impact on society.” - sURVEYER

“Body Inclusivity”

“I wish men didn’t have to be percieved as ‘masculine’ to be ‘successfull’.

“Less focus on masculinity and emotional indifference and more focus

on authenticity and vulnerability.”

“Men’s wellness starts with mental state. Society has set standards too high for the average

male to reach, therefore, making many men feel insecure. I have witnessed how this 

can effect a man’s confidence, especially sexually.These things need to change. All men deserve 

to feel confident, regardless of their weight, size, skin color, ect.”

“I would love to see more variety in men’s fashion.”

“More importance put on men’s mental health in regards to 

transparency and authenticity.”



Disposable 
income 

Discretionary 
income 

-  Facial |  Hair care 

   Products / Cuts

-  SKin Care  / Cosmetics

 

- Clothing Shopping:

 Online / Retail / Thrifting

- Bills: 

   Rent / Car Payments

- Gas

- Groceries: Makes up for a Big part of

  Spending due to rising Costs

b
u
y
i
n
g   

H
a
b
i
t
s

How are Men
Shopping ?

Ages: 

10 - 24:  Gen z: consumers are trend centeric, however, 

they are more focused on issues regarding 

sustainability and adopt styles that demand its 

applications. Additionally, they quickly embrace 

innovations in wearable tech due to exposure from

adolecence.

25 - 40:  Millenials: Explorative when considering 

personal style, however, are more geared to “age

appropriate dress’ as they are focused on 

professionalism and employment. Although they care

about sustainable practices, they are more likely to 

purchase products that meet their bugets as 

they have lower disposable incomes.

41 - 60: Gen X: This demographic are high in brand loyalty

and are less open to adopting new styles and fashion 

expressions. instead of embracing new technologies

in fashion, they are Much more focused on fit and 

quality due to possessing larger disposable income.



CSI Consumer Base 
CSI’s customer base and partnership

Brand clientele are primarily Domestic

Within the united states. Their base 

Consumers Represent Fashion that is 

best suited to the regions cultural 

Associations toward style and appeal to 

a wide variety of Brands in North

America. Although their scope is large, 

their ability to produce relevant color 

management trends is what sets 

Them apart from their competitors, 

along with their diligent solutions to 

‘close the loop’ in sustainability by using

Non -toxic dyes, Due to their ability to 

stay abreast with trends and forecasted 

color Schemes, there consumers are 

some of the most world renown brands 

for their sustainability or relevant 

Fashion sensibilities. Some of the brands 

are: North Face, Nike, Lululemon, levis, 

Free People, anthropology, Ralph Lauren, 

coach, Tommy Hilfiger and more

Consumers:CSI Consumer Base 

American.
Trend Relavent. 
Eco-concious.



millennials |

age: 25 - 40 

Consumers are inspired by innovative 

trends yet primarily focus on comfort 

and fit witihin the wellness and active 

categories. Key design components are: 

sustainability, performance Fabrications, 

wearable technology, cutting-edge

Finishings, and stylistic nuances that 

Provide versatility from active lifestyles 

to everyday Life.“The trick is being able to 

design with a fashion centric mind, Yet 

provide versatility and comfort to the 

consumer; they need to be able to where it

Anywhere,’ designer Lauren Silva Says. 

”These consumers are complex yet 

Simplistic. Style is projected to become 

more minimalist by means of consumption, 

but it’s the innovations that provide the 

challenges for designers to meet consumer 

demand in order to create a better future. 

as designers, we have the capacity to effect 

the world, and that’s exciting to me.”

Versitile.
Comfort.
Innovative.

Target Customer: Male millennials 
chosen demographic



2021 / 2022 - 
Trends

Wearable Tech. 
wellness. 
Futurism / escapism. 
transeasonal. 
Travel.
Mens Beauty. 
Sustainability.

Marco Trends 



macro Theme. 

META GENISIS
As society enters a digitally charged era, a new mindset emerges, disrupting culture with innovative thinking and finding solutions 

to problems laid down from past generations. MetaGenesis breathes new life into a world that is shrouded by the consequences of 

manmade destruction. MetaGenesis explores and defines fundamental human and global advancement as we simultaneously foray into 

an age of higher technology. We strive towards the hope to restore and integrate a balanced life with technology and nature. The 

effects of overconsumption serve as catalysts for global transformation. As a result, this will unite all generations while reclaiming 

stability and recovering quality. With MetaGenesis, we rise to the opportunity to elevate the quality of life, oscillating between natural

and artificial elements in order to unveil a new beginning. 



sub-Theme. 

as demands continue to increase economically and Geo-politically, individuals are seeking ways to escape life’s hardships and rediscover 

promise and hope on the horizon. with Mind, body, and soul projected as key components in the welllness catagorey, consumers will no 

longger adopt quick fix solutions to holistic living and healing. in an age of predominant digital media and online platforms, self 

actualization and concious living forums penetrate the minds of multiple demographics, producing deep yearning in consumers to find 

spiritual purpose and awakening. applications of metaphysical healing, rituals, and adopting not conformity to religous ideology will be 

embraced by this community. The goal in mind: to find to find pleasure in duality: the spiritual, and the mundane. Plant base diets, organic 

products, and natural remidies will continue to rise as consumers reject harmful chemicals in fashion, food, and environmental landscapes.

reviving balance



Micro Theme i men’s wellness 

as men adapt with progressive conciousness, many are beginning to challenge the cultural constructs of masculinity 

by venturing to analyze it’s foundational constructs scientifically, theologically, and spiritually. in order to embrace 

healing from toxic masculinity collectively (as well as redifine the word) men will explore a new frontier of authenticity, 

vulnerability, with inevidable under currents of confusion. although transformational, societal constructs will continue 

to impose pressure both socially and financially through-out a  tumoltuous and turbulant time. in order to cope, 

consumers will pursue natural landscapes to find tranquility juxtaposed against exaserbative activities such as extreme 

sports, extended active ventures and sudden global travel. as Men begin to reach to new hieghts, they will collectively

 create new definitions of what ‘pro formance’ means to them from an intrinsic  communal, individualistic stand point..

pro formance



Macro Concepts 
Key Concepts

1.) self care. 
2.) Mens Beauty.  
3.) wearable tech.
4.) Active lifestyle. 
5.) extreme sports. 
6.) Travel escapism.
7.) business balance.
8.) spiritual recovery.



Men’s Brow Pencil: 

+ Mens brow pencil is a great bridge for mens beauty. 

+ One end is the pencil, and on the other is a brow brush.

STYLE NUMBER: 00122

MOON
DANCE

SHEER
DESIRE

NATURAL
NUDITY

BIO
CLAY

ICY 
PLUTO

CRIMSON
FIRE

NEO
ROMANCE

VENUS 
AURA 

Men’s Sheer lip balm: 

Sheer lip balm is moisturizing, yet adds slight yet rich 

pigment to lips leaving lips looking fuller, healthier, and 

smooth to the touch. 

+ CBD/SPF 

+ Aloe Vera

+ Light Color 

+ Pigmentation

Men's Lip Balm Contains:

STYLE NUMBER: 00121

B
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Mens Body Lotion:

+ Has both musty notes as well as deep floral 

sents throughout the mixture depicting the 

future male consumer. 

+ Bottle is made from soap with bees wax coating 

to keep shape and protection from water. 

Sustainable and turns into soap.

STYLE NUMBER: 00119

STYLE NUMBER: 00120

Men's Tinted Moisturizer:

+ Tinted moisturizer is light weight and hydrating for the 

skin, leaving a man’s face feeling hydrated while evening 

out complextion through infused foundation and 

pigmentation. 

Men's Roll on Fragrance:

+ Oil Based fragrance 

makes for long lasting 

scent. 

+ CBD Infused oil.

STYLE NUMBER: 00118

B
R
O
W
S

B
R
O
W
S

STYLE NUMBER: 00117

Men’s Fragrence:

Made with all organic and natural

essential oils Mryth and Sandallwood.

+ Bottle is made from soap with bees wax coating to keep 

shape and protection from water. Sustainable and turns 

into soap.

Directions:

APPLY STEP 1) MOISTURIZER
TAKE BRUSH AN EVENLY APPLY 
ALL OVER FACE. (AVOID 
AREAS OF NATURAL HAIR 
GROWTH: BEARD, MUSTACHE, 
EYELASHES, EYEBROWS.

1 fl/oz

DO NOT CONSUME ORALLY.
NO ANIMALS WERE HARMED TO 
PRODUCE PRODUCT.
IF RASHES OR HIVES OCCUR, 
STOP APPLICATION AND 
CONSULT A DOCTOR RIGHT 
AWAY.

L
U
S
S
O

TINTED 
MOISTURIZER
CBD/SPF
Aloe Extracts
Anti-Aging Tech
Infused Botanicals

1 fl/oz

mEN’S COSMETIC pRODUCTS



Breathing Machine:

+ balances oxegenation levels when at extreme altitudes.

+ has Trainning mode built in that mimics high altitudes 

  before preporation of extreme sports.

+ helps regulate breathing.

+ purifies air.

+ detects harmful chemicals.  

Aura Glasses: 

+Allows wearer to see energy fields around others as well

 as themselves.

+ Improves visual experience when watching proformances and

  in nature, providing an experience to see the world in a

  different way.  

STYLE NUMBER: 00135

STYLE NUMBER: 00137

Men’s Under Water Propulsion Glove:

+ Designed to make someone propell themselves through the water.

+ Mini vents that cycle water through, propelling individuals forward

  through the water.

STYLE NUMBER: 00136

Inside speaker detail

  Bio Rubber Head Phones:

+ Headphones used for sleep that produce 

  pink noise, as well as blocking out all noise from 

  surrouding environment.

Sleep Mask:

+ Provides hormone regulation and release in order to ensure healthy

  testosterone levels.

+ Breathable vitamins.

+ oxegenated medications.

STYLE NUMBER: 00141

lIFESTYLE: fUTURISM, eSCAPISM, 

Men’s Underwater Propultion Shoe:

+ Designed to make men propell themselves through the water.

+ Mini vents that cycle water through, propelling you forward

  through the water.

STYLE NUMBER: 00133

STYLE NUMBER: 00138

+ Men’s water bottle that filters out bacteria and toxic chemicals and purifies 

water for drinking.

+ Perfect for the gym, hiking, or military personel.

STYLE NUMBER: 00139

Meal Prep Bowls: 

+ Mens meal prepping bowls that have hydro capabilities to keep food coolel

  for longer. 

+ Top of lid has silverware holder and spices. Within the container there are

  divided sections that hold different food groups.

+ Tech that can detect bacteria in food and tell you if your food is spoiled.

STYLE NUMBER: 00140

Water Bottle:



lIFESTYLE: MINIMALISM & WEARABLE TECH

Men’s Glasses: 

+ Detachable lenses. 
+ Blue button inside glasses activates technology.

+ Optical quality glasses.

+ Adjusts to sunlight when outside or inside.

+ Adjusts to phone screens to protect eyes from UV Light 

  emitted from technology.

+ Commincates to wearer when they have been 

STYLE NUMBER: 00131

STYLE NUMBER: 00130

+ Scans individuals body language.

+ Helps people with disabilities.

+ Ear piece transmits communication from camera to ear.

+ Button activation technology.

+ Blue Light Technology.

+ Commincates to wearer when they have been 

  staring at a screen for too long.

Back pack, Gym Bag, and Roll Away 

 Suit Case

+ Bottom unzips to extention.

+ Detachable wheels and hard bottom.

+ Remote controll tech for rolling.

Men's Briefcase:

+ Men’s briefcase that has facial and touch 

  recognition, where only he could open his 

  personal belongings.

+ Tracker Technology to find briefcase if lost.

+ 3D Printing, buisness card holder on front, 

as well as pen holsters. Cross body strap, and 

STYLE NUMBER:  00128

Ear Piece

STYLE NUMBER: 00127

Wristlet: 

+ Men’s wallet/wristlet that has touch 

  activation. If the owner doesn’t touch it,

  no one else can get into it.

+ Tracker Tech inside.

+ Details: 3D printed, wristlet, and large size.

STYLE NUMBER: 00129

Weatable Camera:

+ Camera that clips to shirt that helps to 

  observe women’s body language and

  tells men with social que disabilities if she 

  is interested or not. 

+ Ear piece inserted for communication 

STYLE NUMBER: 00132

ear peice

3D Printing

Men's Shoes:

+ Shoes with 3D printed soles and technology.

+ Perforarted rubber made from textile waste on the sides of the shoe

  make for breathability and comfort.

STYLE NUMBER: 00125

Men's Weighted Water Shoe:

+ Weighted Shoe for Swimmer

  to walk on Ocean floor, 

  completely revolutionizing 

  an under water experience.

STYLE NUMBER: 00134



1.) Men’s Wellness Ensemble 

Designs were approved based
on csi’s consumer base to

APPEAL TO A contemporY MARKET
AND dEMOGRAPHIC. 

“ LETS NARROW THE FEILD. ” 

Design Approvals 

2.) Multi Bag

3.) Stephan Sneaker



Eucalyptus

Fresh Air

Breeze

Vitamin E

Solace

Amethyst

Terra Cotta

Algae

Accent Colors
Creamer

Charcoal

Serenity

Overall, the Reviving Balance color palette remains the same

when looking at the core colors. The biggest shift our group

endured was the addition of three colors which were the

heathers. We wanted to add colors that were neutral and

that would balance out our colors that were more fashion

focused. The oatmeal color named “creamer” was chosen

to represent a color that would act as the palettes white. 

Next we added “Serenity” due to the fact greens are a 

core statement to our Autumn / Winter 2021-2022 palette.

Serenity gives the palette a gray meets green vibe that 

flows with what Heather wanted from our group. Lastly,

we added “Charcoal” a dark gray to act as our palettes

black to tie everything together. 

Color pallete



 double front zipper pocket, 

extention bottom, roll away handle,

collapsing wheels, and back 

carrier handles. 

men’s wellness

Pro formance

Ages: 25 - 40

3) WORK-OUT PANT

S#: 001235
5)MULTI MEN’S BAG 

2) Basic Top
S#: 001242
BASIC TOP: Basic Boddice with front kangaroo 

pocket and double zipper closures. Ribbing on cuffs, 

detail stiches on armholes/hems, and zipper pull neck 

opening. Mid turtle neck neckline.

S#: 001234
4)The Stephan Sneaker 

THE STEPHAN SNEAKER: Shoe is made 

from 3D printed soles that light 

on bottom. Top of sneaker is made

 of anti-microbial fibers. Whole 

sneaker is embedded with vibrating 

tech to increase circulation.

WORK-OUT  Pant: Heating and 

cooling tech embedded. Made 

with Kinetic fibers that retain 

body movements to improve

work-outs.

S#: 001243

1) WORK-OUT COAT
S#: 001241

WORK-OUT  COAT: Heating and cooling tech 

embedded. Made with Kinetic fibers that retain 

body movements to improve work outs.
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holiday



 double front zipper pocket, 

extention bottom, roll away handle,

collapsing wheels, and back 

carrier handles. 

Ages: 25 - 40

9) WORK-OUT PANT

S#: 001250
3)MULTI MEN’S BAG 

2) Basic Top
S#: 001247
BASIC TOP: Basic Boddice with front kangaroo 

pocket and double zipper closures. Ribbing on cuffs, 

detail stiches on armholes/hems, and zipper pull neck 

opening. Mid turtle neck neckline.

S#: 001249
3)The Stephan Sneaker 

THE STEPHAN SNEAKER: Shoe is made 

from 3D printed soles that light 

on bottom. Top of sneaker is made

 of anti-microbial fibers. Whole 

sneaker is embedded with vibrating 

tech to increase circulation.

WORK-OUT  Pant: Heating and 

cooling tech embedded. Made 

with Kinetic fibers that retain 

body movements to improve

work-outs.

S#: 001248

9) WORK-OUT COAT
S#: 001246

WORK-OUT  COAT: Heating and cooling tech 

embedded. Made with Kinetic fibers that retain 

body movements to improve work outs.
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 double front zipper pocket, 

extention bottom, roll away handle,

collapsing wheels, and back 

carrier handles. 

Pro formance

Ages: 25 - 40

9) WORK-OUT PANT

S#: 001235
3)MULTI MEN’S BAG 

S#: 001235
3)The Stephan Sneaker 

THE STEPHAN SNEAKER: Shoe is made 

from 3D printed soles that light 

on bottom. Top of sneaker is made

 of anti-microbial fibers. Whole 

sneaker is embedded with vibrating 

tech to increase circulation.

S#: 001244
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9) WORK-OUT COAT
S#: 001243

WORK-OUT  COAT: Heating and cooling tech 

embedded. Made with Kinetic fibers that retain 

body movements to improve work outs.

2) Basic Top
S#: 001242
BASIC TOP: Basic Boddice with front kangaroo 

pocket and double zipper closures. Ribbing on cuffs, 

detail stiches on armholes/hems, and zipper pull neck 

opening. Mid turtle neck neckline.

men’s wellness
winter

WORK-OUT  Pant: Heating and 

cooling tech embedded. Made 

with Kinetic fibers that retain 

body movements to improve

work-outs.



Fabrics.trims.notions 



1.)Line Assortment. 
2.)Construction Details.
3.)Grade Rules. 
4.)Specs. 
5.)Boms and Poms.
6.)Whip analysis.
7.)Folding instructions.
8.)Points of Measure.

Technical 
Packages 

“ Let’s Get Tecnical ” 



Fittings



Style Name: Maximum Jacket

Description: Men’s zip up jacket with long
compression sleeve and bell sleeve, and hoodie. Patch 
Pocket with button snap clasp, exposed railroad 
zipper, and functional hoodie drawstring.

Style #: 001243

Date Created:
November 1st
2019

Sample: Men’s XL

Category: Men’s Activewear / Mens Apparel

Fabric: Jersey 

Trims / Notions:
Drawsting with agelets, 
exposed zipper, 
contrast stitching and 
button clasp

Sizing: XS - XXXL

Finishes: 
Anti - Microbial 

Season: A/W 2021

Retail Delivery Date: 
Sept 15 2021

Designer: Lauren Silva

Sample Maker: Enrique Solcata

Design Description: Men’s jacket with imbedded wearable 
technology in �bers that analyses workouts through body 
movement.
Construction: Jacket with hoodie, short bell sleeves with long 
sleeves sewn at armhole. Details are drawstring, front pocket, 
and contract zipper tape.

Date Finalized: December 15th, 2019 SPI: 15 

27CW0902953COV27CW0702346CO27CW0903633CO Carbon Black

27CW0906195CO

Zipper Facing

Heathered Grey

*Universal for all Designs

Trims: 
All jackets available without neon green trims.
- available in primary color of jacket or black. 

Terra Cotta BreezeAlgae



Style Name: Maximum Jacket

Description: Men’s zip up jacket with long
compression sleeve and bell sleeve, and hoodie. Patch 
Pocket with button snap clasp, exposed railroad 
zipper, and functional hoodie drawstring.

Style #: 001243

Date Created:
November 1st
2019

Sample: Men’s XL

Category: Men’s Activewear / Mens Apparel

Fabric: Jersey 

Trims / Notions:
Drawsting with agelets, 
exposed zipper, 
contrast stitching and 
button clasp

Sizing: XS - XXXL

Finishes: 
Anti - Microbial 

Season: A/W 2021

Retail Delivery Date: 
Sept 15 2021

Designer: Lauren Silva

Sample Maker: Enrique Solcata

Concept/Design Description: Men’s jacket with 
wearable technology that analyses work outs and is 
conducts movement/mucle memory. Information is 
then sent and connceted to ismart device for post 
workout  analysis. Design concept is for injury 
prevention and athetic/workout improvement.

Date Finalized: December 15th, 2019

Thread Color: Black SPI: 15 

Top 
Stitch

Double Top Stitch

Double Top Stitch

Double Top Stitch

Double Top Stitch

Double Top Stitch

Double Top Stitch

Double Top Stitch

Double Top Stitch

Top 
Stitch

3/4th Gap

1/2 Gap

Top 
Stitch

3/4th Gap

1/2 Gap

Button
Snap

Double Top Stitch



Style Name: Maximum Jacket

Style #: 001246

Date Created:
November 1st
2019

Sample: Standard

Category: Men’s Accessories

Fabric: Faux Leather &
Rip Stop 
Trims / Notions:
2 front zipper pockets, 
zipper for bottom 
extention, collapsing 
wheels, and handle

Sizing: Fits All

Finishes: 
Anti - Microbial 

Season: A/W 2021

Retail Delivery Date: 
Sept 15 2021

Designer: Lauren Silva

Sample Maker: Enrique Solcata

Concept/Design Description: Mens convertable 
packpack that changes into a rollaway suitcase. Bag 
has tracking technology embedded into back to 
prevent theft, and has multiple unzipping 
components. Two zipper pockets at front are featured, 
and bottom opens for extention into suitcase.

Date Finalized: December 15th, 2019

Description: Men’s multi-functional backpack with double 
front zipper pocket, extention bottom, roll away handle, 
collapsing wheels, and back carrier handles. Loops in back 
for steel metal inserts for rolling capabilities 

Thread Color: Black SPI: 15 

27CW1100280MC

Black Charcoal

27CW0801331CO

27CW0902953COV

27CW0702346CO

27CW0903633CO

27CW0906195C0

Black Charcoal

Re�ective

Lime Green Terra Cotta

Breeze

Vitamin E

Algae

Lining: Black
Zipper Teeth: Metal
Zipper Pull: Silver

Collapsing Wheels: Black



Style Name: Transformation Bag

Style #: 001246

Date Created:
November 1st
2019

Sample: Standard

Category: Men’s Accessories

Fabric: Faux Leather &
Rip Stop 
Trims / Notions:
2 front zipper pockets, 
zipper for bottom 
extention, collapsing 
wheels, and handle

Sizing: Fits All

Finishes: 
Anti - Microbial 

Season: A/W 2021

Retail Delivery Date: 
Sept 15 2021

Designer: Lauren Silva

Sample Maker: Enrique Solcata

Concept/Design Description: Mens convertable 
packpack that changes into a rollaway suitcase. Bag 
has tracking technology embedded into back to 
prevent theft, and has multiple unzipping 
components. Two zipper pockets at front are featured, 
and bottom opens for extention into suitcase.

Date Finalized: December 15th, 2019

Description: Men’s multi-functional backpack with double 
front zipper pocket, extention bottom, roll away handle, 
collapsing wheels, and back carrier handles. Loops in back 
for steel metal inserts for rolling capabilities 

Top Stitch

Top Stitch

Top Stitch

Top Stitch

Top Stitch

SPI: 15 

Top Stitch

3/4 Snap Closure

Top Stitch

Top Stitch

1 Inch 1 Inch

1 Inch 1 Inch

1 Inch1 Inch

6

37 1/4 Inch10 Inch

12 Inch

5 Inch

12 Inch

3 1/2 Inch

2 1/2 Inch

1/4 Inch

3/4th

1 1/2 Inch

1 1/2 Inch

6 Inch

1/8

1/16

1/16

1/16

1/16

1/4

1/4
.32 cm

1/4 



27CW0801331CO

27CW0902953COV

27CW0702346CO

27CW0903633CO Heathered Grey 27CW0906195CO
Trim Color

Heathered Grey

Style Name: The Consistant Sneaker

Style #: 001245

Date Created:
November 1st
2019

Sample: Standard

Category: Men’s Shoes

Fabric: Mesh, 3D Printed 
Soles, and Anti Mircrobial 
Insole

Trims / Notions:
Shoe laces and 3D 
Printed Strap Across 
Top of Shoe

Sizing: 12

Finishes: 
Anti - Microbial 

Season: A/W 2021

Retail Delivery Date: 
Sept 15 2021

Designer: Lauren Silva

Sample Maker: Enrique Solcata

Concept/Design Description: Shoe is designed with a 
mesh fabric that has antimicrobial �nishing. The 3D 
printing inside the sole lights up, as well as the shoe 
having vibration technology embedded within the 
shoe. Shoe is intended to be worn for athlesuire or for 
active lifestyle living.

Date Finalized: December 15th, 2019

Description: Men’s multi-functional back pack with double 
front zipper pocket, extention bottom, roll away handle, 
collapsing wheels, and back carrier handles. Loops in back 
for steel metal inserts for rolling capabilities 

Heathered Grey

27CW0702346CO

Carbon Black

Charcoal Black

White

Heathered Grey

27CW0702346CO

Carbon Black

White

Heathered Grey

27CW0903633CO

Carbon Black

White

Light Up // Non Color Dye White

Black Charcoal
Lime Green Terra Cotta

Breeze

Vitamin E

Seaweed Green

Algae

Terra Cotta

Lace Colors:
- Black
-White 

- Neon Green
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Thread Color: Black SPI: 20 

Glue Adhesive

1 Inch Top Stich

Eyelets

Bottom

Insole

Eyelets:
4 cm


